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MUSICIAN PROFILE:
Get to know the talented
members of the Winnipeg
Symphony Orchestra
through fun and
informative profiles.

SHOW DESCRIPTIONS:

Background information
on current and upcoming
shows give audiences a
peek into what they can
expect to hear and see
on stage.

Music is celebrated in this publication, which is
produced by Studio Publications for the Winnipeg
Symphony Orchestra. Overture is a great place
to read about current productions and get a
behind-the-scenes look at one of the mainstays
of Winnipeg’s arts scene.

BEHIND THE MUSIC:
Informative features on a
variety of topics related to
WSO shows. A musical
journey to Finland, a look at
developing young audiences,
and the realities of national
tours are all topics that have
recently been covered.

BIOGRAPHIES:
Get to know your WSO
with bios of performers
and conductors.
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AD SIZES: OVERTURE
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For advertising inquiries contact:
Barb Pettitt, Account Manager
(204) 992-3230
barb@studiopublications.net

Claudia Corona, Account Manager
(204) 999-9371
claudia@studiopublications.net

For other inquiries contact
Advertising/Circulation Department
(204) 992-3402
info@studiopublications.net

Studio® 7

PUBLICATIONS INC.

2nd Floor - 65 Dewdney Ave., Winnipeg, MB R3B OE1
Phone: (204) 992-3402 / Fax: (204) 475-3003
www.studiopublications.net

FREQUENCY AD RATES

Ix 2-4x 5-6x
Outside Back Cover $1,700 $1,500 $1,350
Inside Front/Back Cover  $1,550 $1,450 $1,250
Full Page $1,475 $1,325 $1,180
1/2 Horz. $850 $775 $700
1/4 Page $675 $600 $550
1/8 Page $425 $375 $350

All prices based on four-colour ads.

MATERIAL DEADLINE
One month before distribution date. Please speak to
your account manager for specific issue dates.

AGENCY COMMISSION

Recognized agencies should contact your account manager for agency rates.

DISTRIBUTION

WINNIPEG SYMPHONY ORCHESTRA AUDIENCE

The WSO attracts men and women with an average age of 50. The majority of symphony

goers are in an upper-income bracket (average household income $105,000), enjoy dining
out, driving luxury automobiles and are involved in their communities in a volunteer capacity.
This is a demographic that many companies want to have as customers and client’s—whether
you are in the financial, automotive or restaurant business or are looking to showcase your
services to a demographic that is seeking high quality services and fine products.

CIRCULATION

Each issue of Overture is distributed to 10,000 attendees per concert series. With an
annual attendance of over 100,000, your message is delivered consistently in a program
that is read cover to cover and taken home to be used as a resource. Advertising in
Overture ensures that your company is seen as a leader in the marketplace.

MECHANICAL & DIGITAL DATA

Magazines are 5.5 x 8.5"” saddle-stitched publications. Line screen is 150. No film is accepted.
Publications are created in InDesign on a Macintosh platform. Preferred file type is a high-
resolution press-optimized PDF file, or PDFX1A file created in Adobe Acrobat 6. For other
formats, all picture files and fonts should be supplied with the ad (Mac fonts only). Other
supported program files are Photoshop, Freehand, and lllustrator. Supported file types are:
pdf, tif, jpg, eps, gxd, psd, fhd, ai. Digital image resolution should be 300 dpi for colour and
greyscale and 600 dpi for bitmap. All eps images should have fonts converted to outlines.
Microsoft Publisher files are not accepted.

GENERAL

The publisher assumes no liability for error or failure to include any advertisement. The
publisher will not be bound to any conditions, printed or otherwise, appearing in any
advertising contract when they conflict with the terms and conditions of this rate card.



